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Checklist for DIY Videos 
 

 

 

Before recording a video, write out the script, or at least your 

talking points.  This keeps you video focused and concise. 

 

Strategically plan the length and content of each video for its 

intended audience.  Videos under 2 minutes do better on social 

media.  Longer videos (5-10 minutes) work well for courses. 

 

Ensure your recording space is quiet – even an air conditioner 

can create sound issues.  Invest in a small mic if you plan to do 

lots of videos. 

 

Be mindful of your background – spinning fans or other 

moving objects can be a distraction.  Choose a space that 

reflects your brand, even down to the colors.      

 

Light your video well.  Don’t light yourself from above or 

behind, but from the side.  Sitting parallel to a window works 

well, and then you can use a lamp in front of you. 

 

Minimize potential interruptions.  Put phones on silent, and 

make sure kids are occupied.  We all know what can happen! 

 

Spend more time on your business (and less time at the 

computer) by outsourcing your editing to a professional editor. 

http://www.fountaincityfilms.com/
https://www.youtube.com/watch?v=Mh4f9AYRCZY
https://www.fountaincityfilms.com/lp-video
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Top 30 Video Marketing Ideas 

 

 

 

 

1. Instead of a photo of you or your team on your About page, create a short (15-

30 second) video where you can each say something about yourselves!  Hearing a 

friendly voice and seeing a smile is way better than just reading text on a page! 

2. Use whiteboard videos to explain concepts or illustrate your services. 

3. Mix up your blogging routine with a video blog (vlog) instead of a written 

post.  When potential clients/customers can see and hear you, it builds trust. 

4. Brand all your videos with your logo in one corner; this is called a “bug” – just 

like you see on TV.  Wherever your video gets shared online, your stamp will be 

on it. 

5. Ask past clients to provide testimonials on video, instead of text.  Video allows 

them to better convey their enthusiasm and appreciation for your products or 

services.  Here’s an example: armedia.us/about-us   

6. Create short (15-30 second) commercials for social media, highlighting the 

benefits of one of your products or services.  

  

 

Media Facts 

Did you know that YouTube is the second largest search engine, behind Google?  

It has 1 billion unique monthly visitors.  That’s billion with a B.  And that’s why 

your business needs to have a YouTube presence! 

 

 

http://www.fountaincityfilms.com/
http://armedia.us/about-us/
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7. Produce a short (2-3 minute) mini-documentary about your business, 

illustrating your passion for what you do.  On video, you can communicate your 

company’s mission and values better than text ever can. 

8. Create a YouTube page for your business.  Use it to post your own videos, and 

curate videos that you love.  

9. Make passive income by creating a video course focusing on your area of 

expertise.  The more specific the topic, the better.  You can teach people about a 

software program you know, a skill that you have, or an academic subject at 

which you excel.  Use a platform like Thinkific or Teachable to host the course 

online.   

 

Media Facts 

96% of B2B organizations use video in some capacity in their marketing 

campaigns, and of those 73% report positive results to their ROI.  (hubspot.com)  

Clearly, video is having a big impact on commerce. 

 

 

10. Create a video packed with value, and use it as an opt-in for your email list.  

Make the video exclusive for email list subscribers.  (It’s all the more appealing 

when it can’t be found anywhere else!)  

11. Use a short, focused video on your landing pages to give more information 

about specific promotions.          

12. Running out of topics for your videos?  Interview someone in your field on a 

topic that would be of interest to your audience. 

13. Create a special video for Christmas, Fourth of July, Veterans Day, or any 

holiday you want to celebrate.  Maybe you and your team could sing a Christmas 

carol or film a funny holiday skit.  Then send it to your email list with holiday 

greetings!  This is a great, non-promotional way to build your brand.   

http://www.fountaincityfilms.com/
https://blog.hubspot.com/marketing/video-marketing-statistics#sm.000jmusgi18gcds7zwy18577i98fi
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14. Viral videos like the Mannequin Challenge get lots of shares on social media.  

Doing a fun video like this is a great way to bring attention to your business. 

15. Use a video (instead of text-only) in your emails to your list, and put it at the 

top so it’s the first thing people see when they open their email.  Put the word 

‘video’ in the subject line.  Somewhere in the email include a link to the video on 

YouTube, in case the video doesn’t display properly in their email client. 

16. Create a behind-the-scenes video showing how your team created a certain 

project product.  Special effects company The Mill does this particularly well.        

17. Do a tutorial or how-to video.  (If you can teach something on the computer 

you can use screen capture software, like Camtasia, record your screen and 

narrate what you’re doing.)  Doing these regularly on different topics is a great 

way to grow your YouTube following. 

18. Record a time-lapse video of some process that takes place over several hours 

or days.  Speed it up, and add a music track.  Interesting or unique videos are 

likely to get shared on social media. 

 

 

Media Facts 

Video helps you stand out from the crowd in people’s inboxes.  Simply having the 

word “video” in the subject line increases open rates by 19%.  (salesforce.com)  

 

 

19. Make your FAQ page more interesting with videos.  You can do a separate 

video for each FAQ, and set the static thumbnail to display the question text.   

20. Caption your videos.  Not only does this make your videos more accessible, 

but increases the odds of your video being watched, since videos on Facebook are 

automatically muted unless you unmute them.  And sometimes people watch 

videos (ahem, at work) when you can’t always turn the sound on.   

http://www.fountaincityfilms.com/
http://www.themill.com/portfolio/filter/collection/34/mill-behind-the-scenes
https://www.salesforce.com/blog/2015/10/tips-using-video-email-marketing.html
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21. A little camera-shy?  Record a voice over and edit it with video with footage 

of your business, you and your team at work, or one of your projects.   

22. Do a newscast-style video for updates and announcements about your 

business.  Lots of churches do videos announcements to get news out to the 

congregation.  It’s also a great opportunity to have some fun with your videos. 

 

  

Media Facts 

Google likes video – it’s 50x easier to get a video to rank on the first page of 

Google than a text-only page. (Ethos) 

 

 

23. Are you a fan of listicles or top ten lists?  You know, those blog posts that 

have a list of tips, ideas, or “best of”s?  Me too.  Next time you want to write a 

listicle for your blog, do it as a video instead.  Have on-screen text graphics for 

each “point,” and then you appear on camera talking about each one.  Set it to 

music to keep it fun and keep it moving. 

24. Add graphic overlays, text, and titles to your training videos to spice them 

up and add additional information or emphasize key points. 

25. Do product demo videos on your own products, to illustrate their features 

and benefits.  Consumers often look for videos before making a purchase decision. 

 

 

Media Facts 

Businesses using video grow company revenue 49 percent faster year-over-year 

than organizations without video (smallbiztrends.com). 

http://www.fountaincityfilms.com/
https://www.slideshare.net/ethos3/your-business-needsvisualcontentinfographicbyethos3-30810350
https://smallbiztrends.com/2016/10/video-marketing-statistics.html
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26. Hiring?  Create a video about what it’s like to work at your company.  Check 

out the company profile videos on themuse.com for inspiration, and then make 

your own!  

27. Sponsor a video focusing on a social issue, such as the “Like a Girl” 

Superbowl ad campaign by Always, or the “Campaign for Real Beauty” 

commercials by Dove.   

28. Do you advertise via ads on websites or social media?  Replace your static 

graphic with a video, because consumers are 27x more likely to click through a 

video ad than a static ad.  (CMO) 

29. Shoot interviews with your company’s employees, asking them about what 

they do, and why they like their job.  Happy employees can be your company’s 

strongest evangelists!  Edit videos down to create 1-2 minute featurettes.  

30. Holding an event?  Capture “man-on-the-street” style interviews with 

attendees.  Ask them a few informal questions on camera.  If it’s an event you hold 

annually, you can use these interviews to promote next year’s event. 

 

 

Media Facts 

Visual content is more than 40 times more likely to get shared on social media 

than other types of content. (HubSpot.com) 

 

 

 

 

 

 

 

http://www.fountaincityfilms.com/
https://www.themuse.com/companies
http://www.cmo.com/features/articles/2013/8/27/video_15_mind_blowing.html#gs.ZNhQT3c
https://blog.hubspot.com/marketing/visual-content-marketing-strategy#sm.000jmusgi18gcds7zwy18577i98fi
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Next Steps...  

 

 

I hope this list has you buzzing 

with ideas of how you can 

implement video marketing to 

grow your business.   

Need help bring these ideas to 

life?  

Contact me at 

danielle@fountaincityfilms or visit 

fountaincityfilms.com 

 

If you enjoyed the top 30 list, check out my Brand Story Kit!  It includes my 

full list, “101 Ideas to Boost Your Brand with Media” – and much more.   

As you build your creative career, you are also creating your brand. Your life 

story is unique...and so is the story of your brand. You started your business for a 

reason, and for most of us, that reason goes way beyond dollars and cents.  

 

But do you struggle to articulate that story to your audience and potential 

clients?  

 

Do you possess talent and passion for your business, but lack the tools to shout it 

from the rooftops? Wishing you had a professional marketing expert to come 

along beside you, help you work through your ideas, and create a brand you love? 

 

That's why I created the Brand Story Kit! The Kit is For: 

     • Entrepreneurs who want to grow their businesses and get more clients 

     • Side hustlers who want to go from hobbyist to professional 

     • Artists and Creatives who want to make a living from their talents 

It’s available as an instant download for only $10.   

http://www.fountaincityfilms.com/
https://www.fountaincityfilms.com/
https://www.etsy.com/listing/523778555/brand-story-kit
https://www.etsy.com/listing/523778555/brand-story-kit

